
What if

the entire Web was 

indexed for health like a 

gigantic focus group for 

you? 

What if

you could listen to and 

understand and influence 

conversations that currently 

feel out of reach? 

What if

you could own the 

relationships with your target 

patients directly and scale 

them? 

Now

we offer you the 

opportunity to leverage a 

broad portfolio of 

therapeutic audiences we 

have developed

Target

safe, compliant, contextual 

campaigns that better track 

ROI directly into 

conversions in multiple 

ways for your brand

?



LIQUID	GRIDS

What	is	Liquid	Grids?	

A	patented	technology	platform	that	

provides	the	most	advanced	targeting	

intelligence	and	firepower	for	DTC	

advertising		

US	Patent	9,276,892

Social	Listening-Analytics-Engagement



SOCIAL	COMMUNITY	CAMPAIGNS

We wrote the playbook for safely and compliantly building, 

scaling and monetizing social communities on Facebook



OUR	COMMUNITY	PORTFOLIO

Owned Sponsor Owned

Consistently the fastest growing, most engaged 

communities in their niches



POWERFUL	INSIGHTS	&	ANALYTICS

• What	are	they	saying?

• Where	are	they	saying	it

• How	are	they	getting	there?

• How	are	they	saying	it?

• What’s	the	context?

• Who	are	they	saying	it	about?

• Where	are	they	in	their	disease	journey?

• Discovery,	Consideration,	Decision?

• What	are	their	buying	habits?



COMMUNITY	ADVANTAGES

Ø Highly scalable advertising reach
Ø Fan, Friends, Lookalikes and Custom audiences
Ø Dial up or down on any specific disease
Ø Direct Lead Generation & Recruitment
Ø Surveys and Focus Groups
Ø Patient Influencer Identification and Promotion
Ø Category or Product Education and Awareness Programs



COMMUNITY	ENGAGEMENT:	CAREGIVER

Primary Audience: Women, 
>45yo on mobile devices



COMMUNITY	ENGAGEMENT:	HEART	HEALTH

Community 

Surveyed

Results
(Number of 
clicks and 
completed 

surveys)

Conversion 

Rate
(Rate at which 

people who 
clicked on the 

post 

completed 
survey)

Completion 

Rate
(Rate at which 
people started 

survey and 
completed it)

Opt-In Rate
(Rate at which 
people input 

contact info to 

be e-mailed 
offers)

Heart 
Health 

Connection

253 
completions

5 days
47% 89% 68%



COMMUNITY	ENGAGEMENT:	CANCER

ü Most engaged, fastest growing cancer community on Facebook
ü Target audiences across patients and caregivers
ü Support Commercial and R&D programs
ü Highly scalable across all cancer types

Nearly 83% are cancer 
patients or survivors

44% are newly 
diagnosed patients



COMMUNITY	ENGAGEMENT:	GI	HEALTH



Sponsor Tab Sponsor Website

Sponsor Content Sponsor Leads

Results

125,000 Fans

$7,500 value per Lead
100 Leads per week

Case Study #1



Case Study #2

BackInFocus.com
Ad Funnels Driving From Discovery to Consideration to Action

800,000 Impressions per month
25,000 Website Clicks per Month

Facebook Community

85,000 Fans

Location Totals

Austin,	 TX 14

Baton	 Rouge,	 LA 26

Bend,	 OR 17

Bloomington,	 MN 20

Burbank,	 CA 36

Chicago,	 IL 41

Colorado	 Springs,	 CO 14

Goodlettsville,	 TN 22

Hauppauge,	 NY 37

Las	 Vegas,	NV 21

Mesa,	 AZ 31

Rapid	 City,	SD 12

Roanoke,	 VA 33

Santa	Rosa,	 CA 33

Seattle,	WA 19

Southlake,	 TX 29

Sterling,	VA 27

St.	Louis,	MO 11

Vancouver,	 WA 19

West	 Orange,	 NJ 41

Totals 503

Trailing 3-Month	Direct	to	

Center	Procedure	 Conversions



Sponsor Tab App Activity Trailing 7 Days

Sponsor Leads

Case Study #3

>100,000 Fans



INTELLIGENCE & TARGETING ASSETS

Allergy COPD Foot Health Hysterectomy Meningitis Prostate Cancer Traumatic Brain Injury

Alzheimer’s Cushing’s 
Syndrome

GI Disorders Infertility Migraine Psoriasis Vision Disorders

Asthma Cystic Fibrosis Gout Insomnia Multiple Myeloma Renal Cell Carcinoma Over 1000 primary 

disorders captured 
across all grids to 
include all FDA 

approved medications, 
master tables of 

symptoms, 
procedures, severities, 
disease staging and 

more.

Custom grids or new 
categories available 
upon request

Eating Disorders Diabetes HCV Kidney Disease Multiple Sclerosis Shingles

Breast Cancer Epilepsy Head & Neck 
Cancer

Leukemia Narcolepsy Skin Cancer

Carcinoid Esophageal 
Cancer

Heart Disease Lung Cancer Obesity Sleep Apnea

Childhood 
Development 

Fibromyalgia Hemophilia Lupus Orthopedics Solid Tumors

CNS Disorders Flu HPV Lymphoma Pancreatic Cancer Thyroid Cancer



COMMUNITY	KPIs

Campaign KPIs Targets at Month 6

Community Growth 10,000 
followers/month

Engagement Rate 1-5%

Non-Ad 
Impressions

750K-1M/month

Non-Ad Reach 1-3M/month

Ad Reach 3-8M/month

Ad CTR range 3-8%

Website Bounce 
Rate

<30%

Lead 100-200/month
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Launch 
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www.liquidgrids.com (858)	609-9294 info@liquidgrids.com

10188	Telesis	Court,	

Suite	130

San	Diego,	CA		92121


